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Examination of the Role of Ideal Point at the Preference

Construction from the Perspective of Decision Context Effect

TAMURA Mafumi

Preference of a decision maker has been shown its situation dependence. That situation

dependence suggests the concept of constructive preference. In this paper, | will examine the

process of preference construction from the perspective of decision context effect, which is

interpreted the example of situation dependent preference. All of four context effects (attraction
effect, compromise effect, phantom effect, and plurality effect) will occur through the inference of
the ideal point from the decision context. That inference is rational and, therefore, decision effect is

not the consequent of non-normative decision process at the situation where a decision maker is

uncertain about his/her own preference. It will be suggested that preference is constructed from the
ideal point which is inferred through the perceptual framework.
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